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Abstract
This is a study on the convergence of nano technology and art, and the perception and attitude.

The topic of this study is the nano technology and nano art, and its main contents include the convergence research of corporate design moral management, corporate social responsibility, and creating shared value. Also the causal relation of this study results from the mutual relations between the topic and contents of this study, which is the perception and attitude of users of nano technology and art. The main target and contents of the study include the research on the FGI perception and attitude of CEOs in the convergence advanced management program(AMP) of a domestic university.

Therefore, the design ethics, moral management, and creating shared value for corporate social responsibility(CSR) are important to nano technology based on the convergence research on nano technology and nano art. There should be opportunities to create new creative values in the future and also to evolve to better forms, and it would be urgently needed to have comprehensive researches on it.

This study aims to research the design moral management and corporate social responsibility of nano technology and art for the new creation of shared value in accordance with a series of social, economic, and environmental trend.

The results and contents of this study are like below.

First, the results of this study through the understanding of preceding researches and theoretical consideration are like below.

In the aspect of strong convergence with diverse areas and dealing with the fine-size world that has not been handled before, nano technology has a huge expectation of its innovativeness while it also has potential risks that should be managed. Therefore, it would be especially needed to reinforce the risk management of nano technology regulations. As a new art(design) area captured by scientists, nano art is settling down as an important axis of convergence industrial design area or artistic expression of pure art or modern art. Also, in the results of viewing the observance of business ethics and scientific technology ethics, design moral management(DMM) and corporate social responsibility(CSR), the creation of shared value(CSR) as the spirit of the time, and the significance of design, they were the important contents and core of the study on the future value of nano technology and nano art.

However, as there are also negative sides of nano technology and nano art, we should not forget that they could bring fatal damages to mankind.
Second, under the topic of nano technology and art, the results of the empirical research on the FGI perception of and attitude toward design moral management, corporate social responsibility(CSR), and creating social value(CSV) are like below. The main subjects and contents of this study were the FGI perception and attitude of 44 CEOs in the convergence advanced management program(AMP) of a domestic university. The characteristics of the selected samples were 36 CEOs and executives, two professors, two representatives of civic group, two representatives of consumer, one public official in political service, and one executive of National Science Museum. Regarding sex, it included 34 men and ten women. In case of age, there were 11 people in their 40s and 33 people in their 50s. Regarding career experience, there were ten people with experience for more than 25 years, 23 people with experience for 20-25 years, and 11 people with experience for less than 20 years. In regard of academic background, there were 23 people with doctor's degree, 19 people with master's degree, and two people with bachelor's degree. The questionnaire was composed of total 53 questions such as five questions for perception(cognition & experience), five questions for attitude(participation & practice intention), three questions for convergence, five questions for influence, ten questions for moral management system(3C), five questions for social responsibility, five questions for shared value, and eight questions for consciousness including subjective survey.

The empirical analysis of this study verified all in the significance level(p<.05), and the statistical processing was analyzed by using SPSS WIN 22.0 Program. As detailed empirical analysis methods, in order to understand the general characteristics of the survey subjects, the frequency analysis and the internal reliability test between questions were conducted. To examine correlations between the research topic and contents, the correlation analysis was performed. Besides them, t-test, one-way ANOVA, scheffe test as a post-test, and regression analysis were also conducted.

The results of the analysis are like below.

In the results of frequency analysis, the whole items except for four questions such as the vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and the government institutional support and complementation among total 53 questions showed positive results like the scale value degree was average 4.00 more than "important", which showed domestic large/small companies' CEOs and executives' positive and future-oriented consciousness and attitude.

The negative responses on those four questions about the vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and the government institutional support and complementation also accorded with the response to the subjective survey, so that it would be necessary to have solutions to them.

In the results of analyzing the descriptive statistics and reliability of the relation between the topic and contents of this study, all the perception(cognition & knowledge), attitude(participation and practice intention), convergence of nano technology and nano art, importance of convergence industry, government policy and support of convergence industry, risk of nano technology, influence of nano technology, design moral management(DMM) & system components(3C), corporate social responsibility(CSR), and creating shared value(CSV) showed Cronbach's α
higher than 0.7, which satisfied the reliability level of internal consistency. In the results of analyzing correlations between the topic of this study and variables related to contents, the perception(cognition & experience) of nano technology and art showed positive correlations(p<.001) with design moral management(r=.782). The attitude(participation and practice intention) showed positive correlations(p<.001) with the convergence of nano technology and art, the importance of convergence industry, and the importance of government policy and support of convergence industry(r=.580), design moral management(r=.526), corporate social responsibility(r=.744), and creating shared value(r=.654). Therefore, there were correlations between the topic of this study such as nano technology and nano art, and the main contents of this study such as design moral management(DMM), corporate social responsibility(CSR), and convergence of creating shared value(CSV), and the causal relations of this study such as perception(cognition & experience) and attitude(participation and practice intention).

The limitations and suggestions of this study are like below.

This study focused on the convergence of nano technology and art, and perception and attitude.

Therefore, it should result from the topic of this study such as nano technology and nano art, and the convergence study on the main contents of this study such as design moral management (DMM), corporate social responsibility(CSR), and creating shared value(CSV), and the correlations between the topic and contents of this study as the causal relation which is users' perception of and attitude toward nano technology and art.

However, as a study on FGI perception and attitude of 44 CEOs in the convergence advanced management program(AMP) of a domestic university including policy-making authority, expert group, corporate CEO and executive, civic group, consumer group, scientist, and artist, there were no researches on the perception and attitude of other expert groups and ordinary people.

The perception and attitude of general citizens and consumers, and their perceived vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and government institutional support and complementation, and their ideas for solution would be the limitations of this study, which is remained as the future task of follow-up researches.
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I. Introduction
This is a study on the convergence of nano technology and art, and the perception and attitude.

The topic of this study is the nano technology and nano art, and its main contents include the convergence research of corporate design moral management, corporate social responsibility, and creating shared value. Also the causal relation of this study results from the mutual relations between the topic and contents of this study, which is the perception and attitude of users of nano technology and art. The main target and contents of the study include the research on the FGI perception and attitude of CEOs in the convergence advanced management program(AMP) of a domestic university.

II. Paradigm
Therefore, the design ethics, moral management, and creating shared value for corporate social responsibility(CSR) are important to nano technology based on the convergence research on nano technology and nano art. There should be opportunities to create new creative values in the future and also to evolve to better forms, and it would be urgently needed to have comprehensive researches on it.
III. Design Program
This study aims to research the design moral management and corporate social responsibility of nano technology and art for the new creation of shared value in accordance with a series of social, economic, and environmental trend.

.
IV. Modeling Program 

First, the results of this study through the understanding of preceding researches and theoretical consideration are like below.

In the aspect of strong convergence with diverse areas and dealing with the fine-size world that has not been handled before, nano technology has a huge expectation of its innovativeness while it also has potential risks that should be managed. Therefore, it would be especially needed to reinforce the risk management of nano technology regulations. As a new art(design) area captured by scientists, nano art is settling down as an important axis of convergence industrial design area or artistic expression of pure art or modern art. Also, in the results of viewing the observance of business ethics and scientific technology ethics, design moral management(DMM) and corporate social responsibility(CSR), the creation of shared value(CSR) as the spirit of the time, and the significance of design, they were the important contents and core of the study on the future value of nano technology and nano art.

However, as there are also negative sides of nano technology and nano art, we should not forget that they could bring fatal damages to mankind.
Second, under the topic of nano technology and art, the results of the empirical research on the FGI perception of and attitude toward design moral management, corporate social responsibility(CSR), and creating social value(CSV) are like below. The main subjects and contents of this study were the FGI perception and attitude of 44 CEOs in the convergence advanced management program(AMP) of a domestic university. The characteristics of the selected samples were 36 CEOs and executives, two professors, two representatives of civic group, two representatives of consumer, one public official in political service, and one executive of National Science Museum. Regarding sex, it included 34 men and ten women. In case of age, there were 11 people in their 40s and 33 people in their 50s. Regarding career experience, there were ten people with experience for more than 25 years, 23 people with experience for 20-25 years, and 11 people with experience for less than 20 years. In regard of academic background, there were 23 people with doctor's degree, 19 people with master's degree, and two people with bachelor's degree. The questionnaire was composed of total 53 questions such as five questions for perception(cognition & experience), five questions for attitude(participation & practice intention), three questions for convergence, five questions for influence, ten questions for moral management system(3C), five questions for social responsibility, five questions for shared value, and eight questions for consciousness including subjective survey.

V. Conclusion

The empirical analysis of this study verified all in the significance level(p<.05), and the statistical processing was analyzed by using SPSS WIN 22.0 Program. As detailed empirical analysis methods, in order to understand the general characteristics of the survey subjects, the frequency analysis and the internal reliability test between questions were conducted. To examine correlations between the research topic and contents, the correlation analysis was performed. Besides them, t-test, one-way ANOVA, scheffe test as a post-test, and regression analysis were also conducted.

The results of the analysis are like below.

In the results of frequency analysis, the whole items except for four questions such as the vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and the government institutional support and complementation among total 53 questions showed positive results like the scale value degree was average 4.00 more than "important", which showed domestic large/small companies' CEOs and executives' positive and future-oriented consciousness and attitude.

The negative responses on those four questions about the vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and the government institutional support and complementation also accorded with the response to the subjective survey, so that it would be necessary to have solutions to them.

In the results of analyzing the descriptive statistics and reliability of the relation between the topic and contents of this study, all the perception(cognition & knowledge), attitude(participation and practice intention), convergence of nano technology and nano art, importance of convergence industry, government policy and support of convergence industry, risk of nano technology, influence of nano technology, design moral management(DMM) & system components(3C), corporate social responsibility(CSR), and creating shared value(CSV) showed Cronbach's α
higher than 0.7, which satisfied the reliability level of internal consistency. In the results of analyzing correlations between the topic of this study and variables related to contents, the perception(cognition & experience) of nano technology and art showed positive correlations(p<.001) with design moral management(r=.782). The attitude(participation and practice intention) showed positive correlations(p<.001) with the convergence of nano technology and art, the importance of convergence industry, and the importance of government policy and support of convergence industry(r=.580), design moral management(r=.526), corporate social responsibility(r=.744), and creating shared value(r=.654). Therefore, there were correlations between the topic of this study such as nano technology and nano art, and the main contents of this study such as design moral management(DMM), corporate social responsibility(CSR), and convergence of creating shared value(CSV), and the causal relations of this study such as perception(cognition & experience) and attitude(participation and practice intention).

The limitations and suggestions of this study are like below.

This study focused on the convergence of nano technology and art, and perception and attitude.

Therefore, it should result from the topic of this study such as nano technology and nano art, and the convergence study on the main contents of this study such as design moral management (DMM), corporate social responsibility(CSR), and creating shared value(CSV), and the correlations between the topic and contents of this study as the causal relation which is users' perception of and attitude toward nano technology and art.

However, as a study on FGI perception and attitude of 44 CEOs in the convergence advanced management program(AMP) of a domestic university including policy-making authority, expert group, corporate CEO and executive, civic group, consumer group, scientist, and artist, there were no researches on the perception and attitude of other expert groups and ordinary people.

The perception and attitude of general citizens and consumers, and their perceived vitalization of the topic and contents of this study, necessity of efforts, weaknesses and limitations, and government institutional support and complementation, and their ideas for solution would be the limitations of this study, which is remained as the future task of follow-up researches.
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